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Perform A/B Subject Line tests on campaigns to see what type of subject 
lines work best for your audience to increase open rates.

Month 1: 
time to upgrade? get bigger trade in values & lower prices (16.4% Opened)

Month 2: 
time to upgrade? These trucks are priced to sell (15.4% Opened)

Create long subject lines that are more than 50 characters. Average is 52 
characters in 8 words

Don’t create subject lines that are only one word. This also hurts open rates.

Use a “Reasons Why” or “List” approach to subject lines when relevant.

“Five reasons you should trade in your car today”

Put spaces between letters in words

D O   N O T   D O   T H I S….. P L E A S E

Use “benefit” subject lines: 

“Get slimmer while you sleep”

Plea for recipients to open your email 

“Read me!”

Keep all letters lowercase

“break up with the same old date night”

Use all caps

JUST DON’T DO IT

Use a few topical emoji into your email's subject line is an easy way to catch 
the eye. No more than 2.

Add “re” or “fw:” to subject lines to deceive readers







Subject Line Checker: https://sendcheckit.com/email-subject-line-tester 

Emoji Generator: http://getemoji.com/

https://sendcheckit.com/email-subject-line-tester
http://getemoji.com/


✓ Use it to draw the readers’ attention to the key 

     points of your email message

✓ Don’t repeat the subject line in your preview text

✓ Use a call to action

✓ Make your subject line and preview text work 
together. Use your preview text to elaborate on the 
subject line, while keeping the subject short and 
catchy.

✓ Use numbers when applicable (offers, rates, etc.)

✓ Keep your preview text to 70 characters or less

Preview text is the short summary text that 
immediately follows the subject line when 
viewing an email in an inbox. This text is not 
displayed in your email's layout.
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